GRANDE FRAIRTE REGIONAL COLLEGE
BUSINEEE ADMINIBTRATION
COURSE OUTLINE

BAh 2200 MAREETING RESERRCH 3(3=0) FALL 1995
INETRUCTOR: Bill Corcoran
OFFICE: C=307
OFFICE Monday teo Thursday B:30 = 9:30 a.m.
HOURS: or by appointment
TELEPHONE: 5392735
REQUIRED Foster, Mary K. and Macnaughton, Ross. A Marketing
TEXT: Besearch Workboolk. Torento: Holt, Rinehart, and

Winston, 1994.

TEXT USAGE: The text will be used extensively in the course.
Bach student should purchase his or her own copy.

PREREQUISITES: BA 1030 (Marketing) and BA 1050 (Math and Stats. )

COURSBE This course will help you identify, structure,

DEBCRIPTION: and solve marketing problems. The evolution
of the usefulness of marketing research te help
solve marketing problems is covered. BAlso, the
design and implementation of sound research
projects, at the least possible cost, are covered.
Using analytical skills and the basic underlying
principles, you will learn how to design a
decizional research project.

COURSE BA 2200 consists of three hours of instruction

FORMAT: weekly. The course is based around a hands-on
marketing research project. Class time will be
spent covering marketing research theory, working
with your project group, consulting with the
instructor, and presenting the wvarious phases
of your project.
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COURBE
ORBTECTIVES:

GRADING:

EVALUATION:

Marketing research is the function which links the
consumar te the marketer through informatien. by
the end of the course, you should be able to:

1. Specify the information requirements to address
specific marketing information issues

2. Design the method for collecting information
3. Manage and implement the data collection process
4. Analyze the results

5. Communicate the results to clients

Grande Prairie Regional College uses the
following nine-point grading scale:

20 = 100% ..... PR AN RN s a2
80 = B s det e e lE sransa B
Pl BT e N e R e 7
BB = Tl sassasesirierwes sausa B
B T Bl Tl ed e e Dl e 5
90 = BO sieibrmsmsmannann A
5 I R e P S I HE 3
24 - 44 # B @ omow e omoEmoow R
L N U 1

The following components will determine your final
grade:

1. Progress ReportT 1 ......... P P 5%
2, Test #1 .......0.- O O A e 20%
3. Progress Report #2 .c...ccceceacnans vesaans 10%
4. Progress Report #3 ....... R TP 10%
5. Test #2 ...... PR S H W e M RE Ty see 20O
6. Progrege REDOLT P e ivsssiasiassdsisnns 5%
7. Final Report cveeeicrncacanss senvanssnes J0%

Due te the project-based nature of this course,
there will be no final exam.
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GROUND
RULES:

3.

All assignments are due at the beginning of
class on the due date,.

If you feel you have a wvalid reason for an
extensicn to a due date, please reguest the
exXxtension at least 24 hours in advance.

Unauthorized late assignments, if accepted, will
have a 15% per day late penalty applied to the
assignment grade.

All hand-in assignments must be word processed
or typewritten.

All in-class presentations are expected to be
conducted in a professional manner (e.q.,
planned, wvisuwal aide, logically structured,
etol)

You are expected to attend AJALL scheduled
classes unless otherwise told. If you must
miss a c¢lass, please talk to me about it,
preferably beforehand. You are responsihle

for obtaining any notes or hand suts vou have
missed.

NOTE: You should treat class attendance like
you would treat pajid work attendance.
Instructers, like emplovers, expect an
explanation for any absences.

Since 60% of your course grade is based upon

a group-based project, choose your group
members and topic carefully. ASs a group
meémber, remember the golden rule: Treat others
like you would like to be treated.
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September 7

Beptember 12,14

Eeptember 19,21

SBeptamber 26,28

ootober 3,5

Cotobear 10,12

October 17,19

October 24,26

Dokt. 31, Hov. 2

Hovember 7,9

Hovember 14;16
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CLABE BCHEDULE

Topic

=Introduction
=Course outline

-Form groups
-Background
~Secondary research
=Library wvisit

=fualitative
research

~Quantitative
research

~Consultation #1
-Erogress #1
(Sept. 28}
-Sampling

-Sampling
-Catch up/Review

-Test #1

[Oct. 10
-guestionnaire
design

=Ouestionnaire
design
~Consultation #2

—Progress #2
_{Gct. 24)
=Sumguest software

=sumgquest scftware
-Consultation #3

(How. 7]
-Data analysis

=Data analysis
=Reporting the
results

Read

=Course outline
-Project guidelines

=Chapter 1
~Chapter 2

-Ex. 2.2 - 1,2,4,6,
and 7

-Chaptar 3

-EX. 3.2 = 1,2,4,8,
and 10

=Chapter 4 (p.87-
94

=Chapter 4 (p.%4=
108)

~Exerciszas - TBA

=Chapter &
-Chapter 8 (p.lBB-
p.193)

&

-Chapter
=-BEx. 6.1

-Chapter
-E]{. ?-1

~d

1

1l and 2

=Review BARIQ20
notes



Haak

Movember 21,23

Novembear 28,30

December 5,7

Topio

~Reviaw

~Teat #2

-Consultation #4

-Progress #4
~fHov. 30)

=Presentations

-Final Report
Deo. 7
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