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Basic Course Information

Insiracior

Bill Corcoran

Room B 304

539-2735 {messages] or
cofcorangigpre.ab.ca

Oiffice Hours

T.W.R 10- 11 wm.

of by appointment. Making an appomtment
b5 psually better; I'm prone o wandering
Teat

Foster, Mary K. and Ross Macnaughton, 4
Marketing Reséurch Workhook, Toronto:
Hale, Rinchart and Winsion. 1994,

Text Usage

The text will be used extepsively in this
course, fou musi hove peoess 1o one,

Transierahilicy

Sorme universities may wive you credit for
this course on a block wransfer or course-by-
course basis, Check with the receiving
instition,

Grading Scheme

Progress Repoms .. covvvevaaes T 5%
Test #1 . I 5%
Computar ASSIEnmEnt ., ..., 5%
TR e 15%
Final Repet oo oo oo aaos 40%
Take Home Final . o, o0 e oeeoos 10

{tc \I1

"Research - the key to
profitable decisions }

Course Description

Thizs course will help vou wWeniify, structure, and sobve marketmg problems,
The eveluiion of the usefulness of marketing research (o belp solve marketing
probleis v covered. Also, the design and implementation of sound research
projects., al least possible cost. are covered. Lsing analytical skills and the

basic

underlying principles. vou will learm how to design a decisional research

project.

i
¥
d
e
]

o

Tips for Succeeding with the Project
, Start the project early in the 1erm,
Choose your group oiembers wisely
Choose a client who will actively work with you

cConstruet & clear research question | be clear aboul the objectives of
yomir siudy

, Incorporale relevant secondary marketing research info your project
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The Gory Details

In-Class Activities

A variety of teaching methods will
be used. These will include
ectures, videos, discussions,
COdMpReT exercises, problems.
group consultiions and studenl
presentations.

To pet the most out of the classes,
you must come prepared. This
includes reading the assigned
reading and doing any assigned
exercises before the class.

Attendance

As in all of my classes, afendance
and active participation is expected.
[f you can’t make & class, plenss
eomtact me before the class to make
arrangements tor any material that
Yo Mg miss.
Treat class attendance like pakd
employment, An employer woulld
expect an explunation for a
miised day of work; | expect an
caplanation for a missed class.

Research Project

Fifry-five pereent of your course
grade will be dergrmined by o group
markeding research project. Details
aboul the project are conlained in
the hond out Project Instruciions
Read and refer w this hand out
throughout the duration of the
prgect,

Pay attention 1o the tips for o
swecessfl projec comained on
page | of this outline. Remember,
an enrly startand leam work are the
keys o producing & product that vou
will be prowud of,

You will receive a group mark on
afl com ponents of the research
project. However, the mark for the
final report will be adjusted based
on & peer evaluabion

able 1

information issues

4. Analyze the resulis

Course Objectives

Marketing research is the function which links the consumer to the
marketer through information, By the end of the course, you should be

1. Specify the information requirements o address specific marketing

7. Design the method for collecting information

1. Manage and implement the data collection process

5, Cpimmupicate the reselis 1o clients

Consultations

O Towr occasions during the term
isee cluss schedule), the regularity
scheduled clnzs will be abbreviated
{i.e. 30 minute class fallowed by
three |3 minwle mestings.) A group
consuliation is a 15-minule meeling
with me in which vour group will
present a rough cogry of your
progress report and the plan your
groug his Tor the upcoming class
presentalion,

| expect that you come prepared to
these meerings. This inchudes
having a word-processed draft of a
compleie or neady complebs

pEOETess repaTt,

Progress Reports

To ensure Ll yous project moves
along smopothly, a series of four
proefess repons have been
assigned, These progress reports
mark the completion of significemt
taiks which are necessary Tor the
compietion of vour final repor.

Al progress repomns imvolve
handing in a short weinen group
report.  In addition, progress
rEPOfLE faY FEqUIEe YOUr Eroup 1o
make o shor presentation 1o the
class,

I expect that you will apply the
sills amd knowledge that you
Tearmed i communications cliss
last vear fo these assignments. In
short, 1 expect a professional job on
wrinien and oral preseniafions.

Tests

Two tests will be administered
during the 1erm 1o evalsale your
understending of key concepis. A
variety of guestions {2.g. shorl
anpswer, problems, reverse
definitions, etc.) will be used,

The tests will cover both in-class
and text materkal. Test 02 will not
b cumulaiive.

Computer
Assignment

To assist with your learning of the
ME-EXCEL program. a short
computer assignment is due in easky
Miarch, Two class periods will be
sel gside n the compuiér kb for
completion of this fusk,

| expect that most of vou will be
gble 10 finksh this wsignment during
class time,
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Key Dates

Wied, Jan 25 Cionguhation #1 Fri, Mar 23 Progress Heport 83 Due
Fri, Jan 26 Frogress Report #1 Doe Fri, Mar 30 Test #7
Fri, Feb 2 Teat #1 Wed., Apr4 Consultation #4
Wed, Feb 14 Consubtation #2 Fri, Apr & Progress Report #4 [ue
Fri, Febi 23 Progress Repor #2 Dua Wed, Apr 11 Final Report Dhe
Fri. Feb 23 Compier Assignment Dae Wied, Apr 18 Take Home Final Due
Fri. Mar 16 Consultntion #3

The Gory Details (Continued)

Final Report Take Home Final A Few Final Points

3 the last day of class, a formal
marketing research report outlining
the findings of your research study
is due, | expect a minimum of six
single spaced “contend” pages in
this Tepor. [ Most pood reporis
range from I35 to 20 pages including
graphs, appendices, prefatory pars,
efic. b

Adso on the last day of class, you
will orally present your tindings 10
the cliss fna 15-20 minue formal

presentakeom,

The ke home final will require vou
o write o shomn essay detailing some
of the imporizant things you keamed
abowt marketing resenrch during
viur research project.

The take home guestion will be
distributed during the second Last
week of class, 11w due one week
atter vour final class,

- All mssignmmenis amd rests must be
completed 10 receive a grade for this
course. 1 vou fail e complete an
assignment of best, you will be
asigned a grade of Incomplete.

- Assignmients ore due af the siart
af the ciass on the due date.

- U nauthorized late assignmemnis
will be assessed 3 | 2 percent per
day lale penaity,
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Date

Jan. 3.5
Jan. 10,12
Jan, 17, 19
Jan. 24, 26
Jan, 3
Feb. 2
Feb, 7.9
Feb, 14, 16
Feb 21, 23
Feb. 26 - Mar. 2
Mar. 7.9
Mar. 14, 16
Mar. 21, 23
Mar 28, 30
Apr. 48
Apr. 11
Apr. 18

CLASS SCHEDULE 2001
Topics Reading
- Course Ohrline Course Dotfine, Project Guidelines, and
- Dverview Chapter 1
= Background
- Secondary Rescarch Chapier 2

- Research using the 1nternet

- Dualitative Research
= Qluantitztive Research

- Consehation #1
- Progress Repory 8 (fan. 26))
- Sampling

- Sampling
= Test W1 {Feb. 3)

- Cnpesrionmaire Design

- Consultation #2
- Marketing Research Boftware

- Marketing Research Software

= Progress Report #2 (Feb 23}

- Computer Assignment (Feh 23)
READING WEEK - No classes

- Brata Analysia

- 2000 Busmess Conlference (Mar 14)
« [hata Amialysis

- Consulmtion #3
= Progress Report #3 (Mar 23)

- Reporting Resulis
- Tesr #2 (Mar. 3t}

= Consultation £4 and Progress Report 84 (Apr. 4}
- Take Home Final Distributed

- Presentations

- Final Report Due (Apr 1]

= Tuke Home Final Exvam Due (Ape 18]

Chapizr 3 & Chapter 4 {p, 87-24)

Chapter 4 {p.94-106)

Chapter 4 [p.94-106)

Chapter § & Chapter § [p.] 88-193)

Compuoter Assignment

Campuier Assignment

Chaprer 7 & Ex 7.1{! and I}

Feview BA 1020 nmes

January 2004



